[image: image1.wmf] 

 DEVELOPING AN EFFECTIVE RECRUITMENT STRATEGY FOR HIV PREVENTION
PRE-TEST 
The following items are designed to assess your current knowledge of developing an effective recruitment strategy.  Please answer each item to the best of your ability.  Thank you.

True/False:

	____
	1. Recruitment is using outreach alone to bring people at risk into your program. 

	____
	2. Outreach logs, referral forms and intake forms are ways to ensure the consistent collection of information.

	____
	3. Internal referral sources include using peers to bring people into your program

	____
	4. Once a good message has been developed, it can be used for all of your prevention programs.

	____
	5. It doesn’t make sense to ask clients where they heard about your program because they probably won’t remember.

	____
	6. When asking who is being targeted for your program it is important to establish specific characteristics of the target population.

	____
	7. You should always use peers of your risk population to do the recruitment.

	____
	8. You should only pick one of the many methods of collecting information involved in evidence-based decision making so that you will avoid the possibility of conflicting information.

	____
	9. Retention refers to the ability to maintain a client for the duration of the intervention.

	____
	10. Retention strategies need to be designed according to the type of intervention.

	____
	11.  Providing certificates has proven to be the most effective method of retaining clients in an intervention.


Multiple choice: Please select the best choice for each question. 
	____
	12. Recruitment can be targeted to people who are:

a) HIV negative
b) HIV positive
c) Have unknown serostatus
d) [image: image2.wmf] 
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e) All of the above

	____
	13. Examples of social marketing could include:
a) An HIV testing campaign
b) Comprehensive Risk Counseling & Services
c) A condom use campaign
d) a and c only
e) All of the above

	____
	14. Ways to follow-up include:
a) Using client cards
b) Providing two way bus fares
c) Sharing information with other service providers
d) a and b only
e) a and c only


	____
	15. All of the following are sources of information that can be used for developing a recruitment strategy except for:
a) Staff
b) Key Informants
c) Program records
d) Unaffected populations
e) Clients


	____
	16. Considerations of how the message should be delivered include:
a) Making it culturally appropriate so that people are attracted to it
b) Using as high of a literacy level as possible so people won’t be offended
c) Not using visual messages so people won’t get mixed up


	____
	17. Recruitment calls for:
a) Creativity
b) Experimentation
c) Evidence-based decisions

d) a and c only

e) b and c only

f) All of the above



	____
	18.  Retention strategies include:

a) The use of incentives
b) Observing patterns

c) Asking clients why they abandoned the program

d) All of the above
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You’re done. Thank you!





More on the back!!
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